
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

[Aug-12] 
[CUDCO-303] 

B.Com. Degree Examination 

III YEAR 

E-BUSINESS 
(effective from the admitted batch 2009-10) 

Time: 3 Hours                                                            Max.Marks: 70 
--------------------------------------------------------------------------------------------
Instructions: All parts of the unit must be answered in one place only. 
       Figures in the right hand margin indicate marks allotted.  
------------------------------------------------------------------------------------------- 

SECTION-A 

1.   Answer any Five of the following:                                  (5x4=20) 
    OºñAl¼ ¢¸dºvÑ JÊ¢n C±ÀÀlµÀ ¶pñ¶¥évOµÀ ¶ª¶¢Ãlû¸¶m¶¢ÀÀvÀ ¢¸ñ±ÀµÀAfº 

      a)   E-business Vs. E-commerce 
            F-tZÈm´ª È¢±µù´ª F-O¸¶¢À±³ù 

    b)   WWW 
            WWW 
      c)   E-channel strategy 
            F-¶pA»pg½ ¶¢Ã±¸Øv ¶¢Á¹ï¶¬¶¢ÀÀ 

      d)   URLs 
            URLvÀ 

      e)   Virtual business 
            Oµwêhµ ¢¸ïq¸±µA 

      f)   Hacking 
            ¶®ïOºAS³ 

      g)   ·NET 
            ·NET 

      h)   E-tailing 
            F-ËdÇwAS³ 
  
 
 

 

 

 



SECTION-B 

      Answer all questions                                                                (5x10=50) 
    F OºñAl¼ ¶pñ¶¥évnéAdºO½ ¶ª¶¢Ãlû¸¶m¶¢ÀÀvÀ ¢¸ñ±ÀµÀAfº 

2.   a)   Define e-business.  Bring out its evolution in India 
            F-¢¸ïq¸±µA¶mÀ n±µöWA¶pÁ¶¢ÀÀ.  EAfº±ÀµÃvÑ l¿n ±ÀÇÀÀOµÖ ¶p±¼g¸¶¢À¶¢ÀÀ¶mÀ  
            £¶¢±¼A¶pÁ¶¢ÀÀ 

OR 

      b)   What are the factors that are prompting the growth of e-business  
            in India?             
            EAfº±ÀµÃvÑ F-¢¸ïq¸±µ ¶¢Ål¼èOº Sµv lÐ¶¬lµO¸±µO¸vÀ J£? 

 
3.   a)   Explain various models of E-business with examples 
            F-¢¸ïq¸±µA ±ÀÇÀÀOµÖ ££lûµ ¶m¶¢ÀÃm¸v¶mÀ Gl¸¶¬±µgvhÐ £¶¢±¼A¶pÁ¶¢ÀÀ 

OR 

      b)   How do you assess the quality of e-business?  
            F-¢¸ïq¸±µA ±ÀÇÀÀOµÖ m¸gïhµ¶mÀ ¤À±µÀ Iv¹ CAVµm¸ Ê¢±ÀµÀSµv±µÀ? 

4.   a)   Elucidate various market places for B2B in India 
            EAfº±ÀµÃvÑ B2B OÍ±µOµÀ Sµv ££lûµ ¶¢Ã±ÇÖd³ ¶pñlÉ¶¥¶¢ÀÀvÀ J£? 

OR 

      b)   Define a dotcom company.  Examine its role in B2B in India 
            f¸d¹Ö´¢À OµAÈpon n±µöWA¶pÁ¶¢ÀÀ.  EAfº±ÀµÃvÑ B2B ¶mAlµÀ l¿n±ÀÇÀÀOµÖ q¸hµñ¶mÀ  
            ¶p±¼§wA¶pÁ¶¢ÀÀ 

 
5.   a)   Define E-payment system.  Examine the technology related to it 
            F-VÇwôA¶pÁ ¶¢ï¶¢¶ªæ¶mÀ n±µöWA¶pÁ¶¢ÀÀ.  l¿nOº ¶ªAsAlû¼AW¶m «¸AOÉiOµ  
            £Y¹ß¶m¶¢ÀÀ¶mÀ hÇvÀ¶pÁ¶¢ÀÀ 

OR 

      b)   What is an e-business website.  How do you construct it? 
            F-¢¸ïq¸±µ È¢s³ ËÈªd³ C¶mS¸ Êm£À?  ¤À±µÀ l¸nn Iv¹ n±¼î«¸å±µÀ? 

 
 
 
 
 

 
6.   a)   Define CRM.  Bring out its technology solution in e-business 
            CRM ¶mÀ n±µöWA¶pÁ¶¢ÀÀ.  F-¢¸ïq¸±µA ¶mAlµÀ l¿n±ÀÇÀÀOµÖ «¸AOÉiOµ   
            ¶p±¼©¸Ö±µ¶¢ÀÀ hÇvÀ¶pÁ¶¢ÀÀ 

OR 

      b)   Enumerate the factors that lead to the failure of e-business in India 
            EAfº±ÀµÃvÑ F-¢¸ïq¸±µ C¶pY±ÀµÃnOº hÐfµêfÉ O¸±µO¸v¶mÀ hÇvÀ¶pÁ¶¢ÀÀ 
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