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VI Semester B.Com. Examination, May/June 2014
(Fresh.) (Semester Scheme) (2013 — 14 Only)
COMMERCE

Elective : Paper — 3(C) : Advertising Management

Time : 3 Hours | Max. Marks : 100
Instruction : Answer should be written completely in English or
Kannada.
SECTION-A
1. Answer any 8 sub-questions. Each question carries 2 marks. (8x2=16)

a) What is advertising vehicle ?
0TI OB CTTERD ?

b) Whatis advertising management ?
2% T30 AE DB NCTTEI0 ?

c) Write two characteristics of good slogan.
2% 030 22080080 HURERFTOI0 QT NOEITT CONTTO W30,

d) Expand AIDA.
AIDA &350 2580200,

e) Whatis meant by window display ?
LCTERE DTWIFD HOTTE ?

f) Whatis media selection ?
OERCIT BO3), 2CTTERD 2

g) Whatis internet advertising ?
QRIS LT3 RCTTERO 9
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h) Whatis an advertising aid 7
23080930 STe) RCTITER0 ?

i) Define advertising copy.

230& T30 @é ngajaase%.

j) Whatis an advertising campaign ?
20T S0TBRCET DCTTETO?

SECTION-B

Answer any three questions. Each question carries eight marks. (3x8=24)

2. Write the merits and demerits of radio advertising.
BeB030e T30 TIRNTIT LSTIBRONED T3 WTRITFRLNED 0300593 7

3. Discuss the important services of advertising agency.
2308 T30 Ao :a’o,:':;;cxb B0, AETNT W R

4. What are the factors affecting the advertising budget ?
23980930 S0V ﬁ;ﬁ& ADIREON @oa‘*r\’@da’% ST,

5. Write brief note on pre-test of advertisement.
2308008 FRTWE TOETOL BOBI ACEE LT TOL0.

6. Write a note on consumer advertising.
MO,TT L30&TIBIIT L7} WCTI) 3303 LITOLO,

SECTION-C
Answer any four questions. Each question carries 15 marks. (4x15=60)
7. Discuss the various factors responsible for the changing concept of advertising.

TET 20& T30 DOFTOTO 065 TOTomO LTI @C@ﬁ#ﬁ.‘i 2RI
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8. What is advertising planning ? What are the key factors concerned with media
planning ?

2T O3RCES 0T ? DOCBO3RN O30S 2306 TOTHOT LTI @oa’ﬁ%«’a’%
DO,

9. Define advertising agency. Discuss the important functions of ad. Agencies.
23080280 ROR, 39 TR 2308098 REFOI DT FIORF NI LILIF .

10. Explain the role of advertising in the marketing mix.
SRTIFEIOR QT 0 L30&TIBAIT TR, WWOR.

11. Discuss all the available media for advertising with suitable examples.
QOCRCITR 2200 €8 LVTIDOES A8 WIF A,




