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Answer any three questions     3X10=30 
 
 

1. Explain the managing the development process of product. 
 
 
 

2. Define CRM. Explain its role and significance in the present  
    scenario. 
 
 
3. What is brand portfolio? Explain its objectives. 

 
 

4. What is brand positioning? Explain its advantages and limitations. 
 
 
    5. Elaborate the branding in different sectors. 
     
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


