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1.5 : Marketing and Services Management

Time : 3 Hours Max. Marks : 70

Instruction: Answer should be written either in English or in Kannada.

SECTION—-A
Answer any five of the following sub-questions. Each question carries
two marks : (5x2=10)
1. a) What is a Market ?
DPTOBL | OTITETD ?

b) Whatis meant by Relationship Marketing ?
FORIOTS €B,000R0NE 0TITER0 ?

c) Give the meaning of ‘Marketing Environment'.
'$0B,000R00F TWORAT ' QW0 L5F SR

d) What is Product-Mix ?
DAY 0T ED CTTER ?

e) What is Service Mix ?
ROETD QOT LD DOTITER ?

fy Whatis meant by Market Segmentation 7
SRTOTLS SNCFTTED DODTERO ?

g) Whatis Social Marketing Concept ?
TDTIVTF $IB,CARIT TWOLINT 0TITERD 7

SECTION-B

Answer any three of the following questions. Each question carries
six marks : (3x6=18)

2. What are the requisites of sound market segmentation 7
f:ﬁ’dfaeﬂéﬁd mdoé&i dﬁerédsaéﬁ @r{%md 90BN TR ?

3. Distinguish between advertising and personal selling.

2308TENR OB Qf&mgﬁ a’mmw&% 2aTo BN da@ém’ﬁ@;ai;% 32,
P.T.O.
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f 4. Describe the Service Process.
NIV @’_@odmdm;* DTIOR.
5. Explain the impact of socio-cultural environment on marketing decisions.
Y8, 000R00E QEIF CION B0eeS ATRLIT- A0, 3F TWORTT BOFEONTER) ?

6. Write short notes on ‘Selling Concept’ and ‘Marketing Concept’.
BRTLT OB " 202 *I8,000%F WOYTESS " i £33358 20BOW0.

SECTION-C

Answer any three of the following questions. Each question carries
fourteen marks:: (3x14=42)

/7. Define Product Planning. Describe the factors Influencing Product Planning.
SVEE, CBRERT DOTTERD 7 YV, 03P ee3RIVFOD 30eeS TyIoss WeTdss IoBNTR) DFOA.

8. Explain the different types of services.
A ﬁeﬁﬁﬁs&i DO

9. Explain the bases of market-segmentation.
mdﬁé% DNCEFOEIT e:szpodn’ejdg{ DO

10. What is promotion ? Explain its significance.
DRBES 0TTEI ? €T30 do&%&ﬁﬁg{ DO,

11. Explain the approaches to the study of marketing.
DB, 00IRIITOR 353, 030RT DEINYTI QO




