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| Semester B.C.L.S. /B.Com./ B.C.S.P./B.C.T.T.
Examination, December 2018
(CBCS Scheme)
COMMERCE
Marketing and Services Management

Time : 3 Hours Max. Marks : 70

Instruction : Answers should be either in English or Kannada.

SECTION — A

1. Answer any five of the following sub-questions. Each sub-question carries
two marks. (5x2=10)

IR TTAR DB~ 90T TR eugdr. FS vum TI QT eosnied.
a) What is product planning ?
s odmenss Domdead ?
b) What is reference group ?
NooS eVeiead DOTIERD 9
c) Define Marketing.
VT WRNFODR) TETIR.
d) Give the meaning of Tele-marketing.
8O- TRTBLIODR BBEs.
e « 8
e) List four P’s of marketing mix.

DAPIOVLL VoAV faoim LY, LOINFR) S92

P.T.O.
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f) Who is a travel agent ?
TodRed Vo3REA 0TS eI 9
g) What is packaging ?

no&3d ﬁmﬁ% ROTTE) 9

SECTION - B

Answer any three of the following questions. Each question carries six marks . (3x6=18)
B3 PN odRR)TESH 3 @,’%ﬁ@ﬁ YUZ0R. B a_;egﬁ 6 o8nh.

2. State any six differences between goods and services.

ATR 0B AN SBODT 530 TBYANTR) S9R.

3. State the benefits of e-business.
Y- RRT0T Fodnesanvsd sox.
4. What is the impact of socio-cultural factors on marketing decision ?

YT ONRODT DeERF NG e Rwels —moﬁ@éﬁ L0 TOFBITONFE 9

5. Explain briefly the marketing mix of Hospital services.

F3seod Bessne Recsed Qo8 eesinh Rosgmon SR0s.
] [ ol Ehe

6. Explain briefly the different channels of distribution.

QA VI3 aimﬂs—*ﬁ@s»'dgl ROSTEN QTOR.




U AR A 1 13123
SECTION - C

Answer any three of the following questions. Each question carries
fourteen marks. (3x14=42)
BENT IR TTRTR 3 ggﬁ@ﬁ SUBOR. B3 @éj 14 es03md.

7. Define Pricing. Explain the different methods of pricing.

BSCDRR T, SRIR. £5S AROD DR DI, DBOR.

8. Define Service. Explain the various types of Services.

R30I, 339,809, %. ResSom DT DEOBMTRY, DO

9. Elaborate the various approaches in the study of marketing.

DRTE3 @gaﬁmw@d Slalovwiia] a@.sﬂ%fﬁoq QTOR.

10. Explain the factors responsible for the growth of service sector in India.

00 Ao FEPT WHBIRR WonedRwondss ©OBNETY EBOR

11. Explain the factors influencing on consumer behaviour.

eRoripenod SIrod Boeed Fegoss wedds WOBNPR) VSO




