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SECTION—A
(4x6=24)
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Answerany four guestions :
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Define marketing management and state the objectives of marketing management.
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Whal is meant by differentiated markeling strategy ? State its merits and demerits,
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Write a note on cognitive dissonance.
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What arethe methucis of motivating salesmen ?
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What is process-a marketing mix in service marketing ?
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What are Ihe features of rural marketing ?
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SECTION—-B
(4x12=48)
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7. EXplainthe economic factors that determine the consumer behaviour.
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State the factors influencing the advertising budget,
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Define service, and explain the peculiar featuras of services.
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What do you mean by packing and packaging ? Explain briefly the branding
strategies.
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Explain different methods of training salesmen.
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What is product life cycle ? Briefly explain the various stages in the product fife
cycle,
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SECTION-C

Answerany two questions. (2x24=48g)
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13.

14.

15.

16.

Explain the reasons for failure of new product in the market, What are the measures
lo be taken for controlling product failure ?
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What is marketing philosophy ? Explain the various marketing managemernt
philosophies,
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Explain the social and personal factors that influence the consumer behaviour,
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Narrate the various Processes of recruiting salesman,
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