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Note :

Q. No. 1 is compulsory with ten parts (4 marks each);
each part's answer should not exceed half page. Attempt
any four questions more from the remaining seven
questions (15 marks each).
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1. Compulsory Question  3Tfame w9 )

Explain following and answer should not exceed half page :
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Tlustrate Marketing objectives.

What is the importance of Marketing research?
What is the last step of Marketing research process?
What is Sampling design ?

What are the methods of Data collection ?

What are Sampling errors ?

What is the application of ANOVA ?

Why is Factor analysis required ?

What are the sources of Secondary data ?

What are the ;types of problems studied in Media
research ? '
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What are the features of Scientific research? How is it carried
out?
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What is Exploratory research? Discuss the methods of its
performance.
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Differentiate between Experimental and Descriptive research
design.
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Compare Observation and Questioning methods of Data
collection.
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What are Scaling techniques? Explain.
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When is Chi-square test suitable to use? What are the other
methods of analysis?

- Tlew 1 IwE w9 Sfaa g 27 fwawor @
st fafiet = & |

How would you measure the Advertising effectiveness?

g faame # grEEierr ® w9 AN

4220/1,150/KD/797 3



