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II Year Commerce Examination, 2018

BUSINESS ADMINISTRATION
Paper-I1
(Marketing Management)

Time : Three Hours
Maximum Marks : 100

PART - A (@vs-31) [Marks : 20
Answer all questions (50 words each).
All questions carry equal marks.
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PART - B (@vus-v) [Marks : 50

Answer five questions (250 words each).
Selecting ore from each unit. All questions carry equal marks.
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PART - C (@vE-w) [Marks : 30
Answer any fwo questions (300 words each).
All questions carry equal marks.
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1. (a)

(b)

(e)

(d)

PART - A

(@u=-31)

UNIT - I

(3=rE-1)
What do you understand by marketing ?
foque & a9 = wwE €2
What do you understand by marketing concept ?
farqur foram & ST @ THE € 2

UNIT - I

(FHT3-11)
What do you mean by consumer behaviour ?
Sl SAEER | 3 ] A €
What do you mean by market segmentation ?

S i & 319 =1 Tued €7
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UNIT - III
(FehTE-111 )
(e) What are the components of marketing mix ?
fauur fag & wew #9 9 #2
(f)  What do you mean by 'Green Marketing' ?
‘e fauu’ & sy 7 wwe €2
UNIT - IV
(3E-1V)
(g) Define international marketing.
WT@'# oo =61 wftenfae sifa)
(h) ‘“International marketing environment is a wide and

complexity concept." Explain.
" Fr=RigE fae SR U wfew v s sy

T wuEEd
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UNIT -V
(FFE-V)
(i)  What do you understand by 'certificate of origin' ?
‘I 3 WEIOTTE Y g2
(j) Whatdoyoumean by export business ?
formf =aTIR @ 39 N T €2

PART - B

(@us-9)
UNIT -1

(g=TE-1)

2. Explain the nature and scope of marketing.
foqur =1 v @ 4w TR |
OR
( e1eET )

3. Explain the factors affecting marketing environmental.
fU TR I I F AT Al B A |
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UNIT - 11

(gT3-10)

Discuss the importance of study of buying behaviour in

modern age.
SNYFTH I H She1-TTER F SR 1 HEw FaEd |
OR
( 3terar)

Describe the importance of 'market segmentation',

‘STem faufeaer’ & wea %1 9ol S
UNIT - III

(FeTS-111 )
Classify products and explain its characteristics,
T 1 o AR T R Frdned ) e
OR
( 3terar )
What do you understand by the term retailing’ ? What is its

importance in Indian Economy ?
TR o0 @ o o W §2 wRdt st § v
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UNIT - IV

(FE-1IV)

8. Explain the difference between domestic marketing and

international marketing.
i fauoe we eﬁt’f&hﬁm%mﬁﬂmﬁﬁmﬁt
OR
( ovear )

9. Explain nature and importance of international marketing.

mﬂ@ﬂﬁmﬁﬂ?ﬁ@mﬁmﬁn

UNIT - V

(3HE-V)

10. Briefly explain the important stages in procedure of export

trade.

mmﬁaﬁmmﬁmﬁmmﬁmn
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OR
( 3teran)
11. State those documents that are generally requir3d for all
shipments.
T WG] W S Sy e Rrod | ey 9
PART - C
(@uz-w)
12. Discuss the significance and relevance of marketing in the
context of Indian Economy.
WG F rdereren F o & wew wd s 5 avie
T |

13. Discuss the influencing or determinantes factors of consumer

behaviour,
mmﬁwﬁamﬁﬂiﬁaﬁﬁaﬂﬂaﬁaﬁﬁaﬂm
Hiferg |
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14. Define pricing. Explain influencing factors of price

determination.
‘ﬁﬁu&ﬁ'ﬁuﬁwﬁaﬁmlwﬁuﬁwaﬁmﬁam
AT T 1 A |

15. Despribe the main characteristics and importance of
international marketing environment.
st faTue e H T Srsraael T8 HEw w1 AU
it |

16. Describe the recent trends of India's f-'oreigu trade.

mﬁﬁ&sﬁmﬁa@ﬁaﬁmﬁmaﬂqﬁﬁm
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